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[1] Dicleli M, Bruneau M. Seismic performance of single-span simply supported and continuous slab-on-girder
steel highway bridges. Journal of Structural Engineering, ASCE; 121(10): 1497-1506, 1995.

[2] AASHTO. LRFD bridge design specifications (4th ed.). Washington (DC): American Association of State
Highway and Transportation Officials; 2007.
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[3] Chopra AK. Dynamics of structures: Theory and applications to earthquake engineering (2nd ed.), Prentice
Hall, Englewood Cliffs, 2001.
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[Y+] Computers and Structures, Inc. SAP2000, version 7.4, Integrated structural analysis and design software.
Berkeley, CA; 2000.




