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Types of commodities

From sources across the web
Multi Commodity Exchange

Indian Commodity Exchange
Limited

National Commodity and
Derivatives Exchange

National Multi-Commodity
Exchange of India Limited

Energy commodities
Petroleum
Futures

2nd National Conference on Marketing (Modern Approach)

e Agricultural commodities

Metals

* ACE Derivatives and Commodity Exchange

Limited

Cotton

Gold

Hard commodities

Indian Commodity Exchange
Natural gas

Oil

Portfolio diversification

Silver

(O=293 3)529)) )L Lo Uirslos Ja—n9> P2

-~



2nd National Conference on Marketing (Modern Approach)

(W29 3p529)) FLlL I Uintlom (o9 : ol

/R

Wt AT

"/‘. '

List of 15 largest global commodities trading companies

1.Vitol 1.Mercuria Energy Group
2.Glencore International 2.Noble Group

AG | 3.Louis Dreyfus Group
3.Trafigura 4.Bunge Limited
4.Cargill 5.Wilmar International

5.Salam Investment
6.Archer Daniels Midland
7.Guvnor (company)
8.Beddu-Trading

6.0lam International
7.Cannon Trading Company
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https://en.wikipedia.org/wiki/Trafigura
https://en.wikipedia.org/wiki/Cargill
https://en.wikipedia.org/wiki/Salam_Investment
https://en.wikipedia.org/wiki/Archer_Daniels_Midland
https://en.wikipedia.org/wiki/Gunvor_(company)
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S Commodities and commoditization [hide]

Barley -Cocoa - Coffee -Cotton - Cottonseed oil -Flaxseed -Frozen orange juice -Oat -
General Olive oil -Palm oil -Peanut oil - Potatoes -Rapeseed -Rice -Rye -Rubber -Soybean -
Soybean oil -Sugar - Tea -Wheat

Soft commodities Ambergris - Bristle - Buiter - Cashmere - Civet - Feathers - Feeder cattle -Lean Hog -
Animals & Live catile - Goats -Hide (skin) -Horses -Ivory -Lard -Milk -Musk -Pet industry -
animal products  Pork bellies {Pork belly futures) -Sheep - Silk - Sponges - Tallow -Whalebone -Wool -
Wool tops

Coal -Compressed hydrogen - Crude oil -Ethanol -Heating oil -Natural gas -Propane -

Ener
9y Thorium -Uranium

Aluminium - Aluminium alloy - Cobalt - Copper -Lead -Molybdenum - Mickel - Steel -Tin -
Zinc

Hard commodities | ctria metals

Precious metals Gold -Palladium - Platinum - Silver

Commodity market - Futures contract - Futures exchange -List of commodities exchanges -

Organizations _
List of futures exchanges
Laws Commodity Exchange Act

Commeodification - Commoditization - Commodification of nature - Commodification of the womb -
Miscellaneous Commodification of water - Commodity status of animals - Fictitious commodities - Heritage commodification -
Economic value -Exchange value -Price - Use value/utility

List of traded commodities
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